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ONLINE STUDENT



 PHONE
 EMAIL
 SKYPE
 CONFERENCE CALLS
 NOTE CARDS
 MESSAGES IN COURSE
 ANNOUNCEMENTS
 ASSIGNMENT FEEDBACK
 FACEBOOK/TWITTER/SOCIAL MEDIA
 COURSE DOCUMENTS



 WEEKLY- THROUGH ANNOUNCEMENTS

 WHEN THEY ASK FOR HELP OR REACH OUT

 WHEN I SEE THEY ARE STRUGGLING

 WHEN ASSIGNMENTS ARE DUE

 WHEN THE FINAL IS DUE

 WHO HAS TIME FOR COMMUNICATION?



 ANY WAY THAT WILL REACH THE STUDENT

 USE WHAT’S GOING ON TODAY, WHAT’S IN, 
WHAT’S GIMMICKY

 CONSIDER YOUR AUDIENCE

 FROM EMAILS, VIRTUAL CONFERENCES, 
VIRTUAL EVENTS, WEBINARS, TEXT 
MESSAGING, ANNOUNCEMENTS, PHONE 
CALLS, LETTERS, POSTCARDS



Student to 

Faculty

•Conversations

•Discussion 

Boards

•Announcements

•Faculty Advising

Student to 

Student

•Discussion 

Board

•Teamwork

•Peer Advising

Student to 

College

•Activities

•Academic 

Advising















Give students a place to talk with you about 
confidential things in addition to safely ask 
questions about the class and what they don’t 
understand.



When students feel like they actually belong at a 
school or in a class, they are more likely to stay.
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 Maslow, A (1973). A Theory of human 
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